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FIG.7A 

[TEST 1: CONFERENCE ROOM RENEWAL] 



OASIS OF ELECTRONIC BRAINSiTHE ABC MEETING ROOM HAS BEEN 
RB«0OELED INTO A COMPLETELY CONVB^IENT MEETING PLACE. 



WHY DON'T YOU TRY TO ESCAPE FROM NOISES OF A BIG CITY. DELICATE 
HUMAN REUTI(»iS AND MODERN LIVES CAUSING STRESS TO BE ACOfli^ULATEO ? 

THE ABC MEETING ROOM UNRAVELS DAY-TO-DAY STRAINS. BEING FILLED UP 
WITH THEMES THAT CAN SOFTEN THE ATMOSPHERE FOR YOl^ MINDS. 

YOU WHO NEVER UTILIZED THIS MEETING ROOM OR HAVE NOT USED IT FOR A 
LONG TIME ARE WELCOMED TO MAKE USE OF THIS PARTICULAR MOMENT. 
ITS URL IS GIVEN BELOW: 

http://www.A6C. coffl/Scripts/mai l/nik. aps?=745383 



MAIL A1 (COPY: PEACE OF MIND) 

F IG.7B 



=ANNOUNCa<ENT=^==== 

THE ABC MEETING ROOM WHICH ALWAYS CAUSES NERVOUSNESS AND HEART 
BEATINGS HAS BEEN REMODELED INTO A COMPLETELY CONVENIENT MEETING 
PLACE. 



DON'T YOU FEEL BORED BY MONOTONOUS DAYS AND Hl^ORUM DAY-TO-DAY 
LIVES ? IN THE ABC MEETING ROOM WHERE PEOPLE WORKING IN A VARIETY 
OF FIELDS. THERE SHOULD BE FRESH FINDINGS THAT MAKE YOUR HEART BEAT. 

YOU WHO NEVER UTILIZED THIS MEETING ROOM OR HAVE NOT USED IT FOR 
A LONG TIME ARE WELCOMED TO MAKE USE OF THIS PARTICULAR MOMENT. 
ITS URL IS GIVEN BELOW: 

http : //www. ABC. com/Scr i pts/roai I /mk. asp?=745383 



MAIL 81 (COPY: EXCITEMENTS) 

F IG TC 



=ANNOUNC£MBrr^-^--^===== 

A PLACE OF INTERCHANGES AMONG STRANGERS:THE ABC MEETING ROOM HAS 
BEB^ REMODELED INTO A COMPLETaY CONVB^IENT MEETING PUCE. 



00 YOU SOMETIMES THINK OF WHAT OTHERS HAVE IN THEIR MINDS ? OR. 
DO YOU SOMETIMES WANT TO EXPRESS YOUR THOUGHTS TO OTHERS ? 

THE ABC MEETING ROOM IS A PLACE FOR COLUBORATIONS AMONG PEOPLE 
WHO SHARE SIMIUR HOBBIES OR EXPERIENCE THE SAMEGRIEVANCES.THE ABC 
MEETING ROOM SERVES AS A HAPPY PLACE OF MEETINGS FOR PEOPLE THROUGH 
A NETWORK. 

YOU WHO NEVER UTILIZED THIS MEETING ROOM OR HAVE NOT USED IT FOR 
A LONG TIME ARE WELCOMED TO MAKE USE OF THIS PARTICULAR MOMENT 
ITS URL IS GIVEN BELOW: 

http: //www. ABC. com/Scr i pts/mai I /mk. asp?=745383 



MAIL CI (COPY: TOUCHING HEARTS OF EACH OTHER) 
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=ANNOUNCEMENT============================================= 

THE ABC MEEimG ROOM FILLED UP WITH STYLISH HEARTS HAS BEEN 
REMODELED INTO A COMPLETELY CONVENIENT MEETING PLACE. 



YOU MAY HAVE BEEN ASKED A QUESTION AS TO HOW YOU MAKE USE OF 
THE INTERNET. YOU WHO WANT TO BE IN THE HEIGHT OF FASHION SHOULD 
BE DISSATISFIED WITH ONLY ELECTRONIC MAILS AND WEB HOME PAGES. 
THE ABC MEETING ROOM IS A FASHIONABLE COMMUNICATION TOOL THROUGH 
A NETWORK. 

YOU WHO NEVER UTILIZED THIS MEETING ROOM OR HAVE NOT USED IT FOR 
A LONG TIME ARE WELCOMED TO MAKE USE OF THIS PARTICUUR MOMENT. 
ITS URL IS GIVEN BELOW: 

http://www. ABC. com/Scr i pts/mai I /mk. asp?=745383 
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=ANNOUNCEMENT=================================================== 

THE ABC MEETING CHARGING NO RENTAL FEE HAS BEEN REMODELED INTO 
A COMPLETELY CONVENIENT MEETING PLACE. 



NO WASTEFUL EXPENSE IS INCURRED WHATSOEVER. 

NEVERTHELESS, YOU CANNOT GET USEFUL INFORMATION YOU DESIRE BY 
DOING NOTHING. IN THE ABC MEETING ROOM, YOU MAY BE ABLE TO GET 
USEFUL INFORMATION THROUGH EXCHA6ES OF INFORMATION WITH PEOPLE 
LIVING IN JAPAN. 

YOU WHO NEVER UTILIZED THIS MEETING ROOM OR HAVE NOT USED IT FOR 
A LONG TIME ARE WELCOMED TO MAKE USE OF THIS PARTICULAR MOMENT. 
ITS URL IS GIVEN BELOW: 

ht tp : //www. ABC. com/Sc r i pts/ma i I /mk. asp?=745383 
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[ TEST2 : MOVIE WEB RENEWAL ] 



DIDN'T YOU OVERLOOK MOVIES BECOMING TOPICS OF CONVERSATIONS IN 
THIS SUMMER?? THE ABC CINEMA- INFORMATION HOME PAGE HAS BEEN 
RENEWED. 



IN THE MIDST OF THIS SUMMER VACATION, HAVE YOU CHECKED NEWEST 
MOVIES INTRODUCED AND BECOMING TOPICS OF CONVERSATIONS IN THIS 
SUMMER? YOU WHO HAVE NOT CHECKED SUCH MOVIES, OPEN THE HOME PAGE 
FOR MOVIE INFORMATION NOW I GET INFORMATION ON MOST RECENT 
MOVIES INCLUDING "BEST 10" OF HIT MOVIES! THE ABC CINEMA- 
INFORMATION HOME PAGE NOW HAS MORE AREAS SERVING AS OBJECTS OF 
PUBLICATIONS: 53 AREAS THROUGHOUT THE COUNTRY. 

INFORMATION ON MOVIE THEATERS IN YOUR CITY SHOULD BE INCLUDED. 
CLICK THE FOLLOWING URL NOW!: 
http://www. ABC, coffl/cinema 



MAIL A2(COPY:FASHIONS) 



FIG.9B 



MOVIE FANS INTERESTED IN VERY REAL THINGS MUST BE SATISFIED!: 
THE ABC CINEMA- INFORMATION HOME PAGE HAS BEEN RENEWED. 



WHAT DO YOU USE AS A BASE FOR SELECTING A MOVIE YOU WANT? THE 
DERECTOR. FILM STARS OR THE SCENARIO? 

THE CINEMA- INFORMATION HOME PAGE IS FILLED UP WITH INFOLMATION 
SATISFYING YOUR DESIRE, FROM INFORMAATION KEPT IN HOLLYWOOD TO 
INFORMATION ON MINI THEATERS SHOWING MOVIES BECOMING TOPICS OF 
CONVERSATIONS! 

IN THIS SUMMER. THE NUMBER OF AREAS SERVING AS OBJECTS OF PUBLI- 
CATIONS IN THE ABC CINEMA- INFORMATION HAS BEEN INCREASED TO 53 
THROUGHOUT THE COUNTRY! 

INFORMATION ON MOVIE THEATERS IN YOUR CITY SHOULD BE INCLUDED. 
CLICK THE FOLLOWING URL NOW!: 
http : / / www. ABC, com/c i nema 



MAIL B2 (COPY: REAL THINGS) 



FIG.9C 



INFORMATION ON MOVIES CAN BE OBTAINED IMMEDIATELY AND EASILY!!: 
THE ABC CINEMA-INFORMATION HOME PAGE HAS BEEN RBIEWEO. 



WHEN YOU DESIRE TO WATCH A MOV IE, YOU MAY HAVE A PROBLB* THAT 
YOU DO NOT KNOW WHAT MOVIES ARE NOW SHOWN IN MOVIE THEATERS AND 
WHERE THE MOVIE THEATERS ARE LOCATED. 

AT THAT TIME. THE CINEMA- INFORMATION HOME PAGE PROVIDES YOU 
WITH A SOLUTION IMMEDIATELY. 

IN THIS SUyi«ER.THE NUMBER OF AREAS SERVING AS OBJECTS OF 
PUBLICATIONS IN THE ABC CINEMA- INFORMATION HAS BEEN INCREASED 
TO 53 THROUGHOUT THE COUNTRY! 

INFORMATION ON MOVIE THEATERS IN YOUR CITY SHOULD BE INCLUDED. 
CLICK THE FOLLOWING URL NOW!: 
http : / /www. ABC, com/ c i nema 



MAIL C2(C0Py :CQNVENIENCE) 



FIG. 10A 



WHY DON'T YOU FEEL AT LEISURE BY WATCHING MOVIES IN THIS SUMMER 
VACATION??: 

THE ABC CINEMA- INFORMATION HOME PAGE HAS BEEN RENEWED. 



PEOPLE IN GENERAL ARE ENJOYING THE SUMMER VACATION OR THE 
LANTERN-FESTIVAL HOLIDAYS. HOWEVER. YOU MAY HAVE TO STUDY OR WORK 
HARD EVERYDAY SO THAT YOU CANNOT HAVE THE VACATION OR THE 
HOLIDAYS. IN THIS CASE. WHY DON'T YOU FEEL AT LEISURE BY WATCHING 
MOVIES SOMETIMES ? YOU CAN SEARCH THE C I NB^A- INFORMATION HOME 
PAGE FOR A MOVIE TOATER CLOSE TO WHERE YOU LIVE. A MOVIE THAT 
YOU ARE NOT FAMILIAR WITH EVEN THOUGH SERVES AS A TOPIC OF 
CONVERSATIONS. OR A MOVIE YOU EXACTLY DESIRE TO WATCH! 

IN THIS SU»««ER.THE NUMBER OF AREAS SERVING AS OBJECTS OF 
PUBLICATIONS IN THE ABC CINEMA- INFORMATION HAS BEEN INCREASED TO 
53 THROUGHOUT THE COUNTRY. 

INFORMATION ON MOVIE THEATERS IN YOUR CITY SHOULD BE INCLUDED. 
CLICK THE FOLLOWING URL NOW!: 
http : //www. ABC, com/c i nema 



MAIL D2 (COPY: PEACE OF MIND) 



FIG.10B 



GET INFORMATION ON SUSPENSE MOVIES. MOVIES CAUSING HEARTS TO 
BEAT OR EXCITING MOVIES! THE ABC CI NEMA- INFORMATION HOME PAGE 
HAS BEEN RENEWED. 



RADICAL ACTIONS AND BARGAIN FOR PASSIONATE LOVE! 

YOU WHO FEEL THAT EXCITEMENTS ARE SOMEWHAT INSUFFICIENT RECENTLY 
ARE SUGGESTED TO GO TO A MOVIE THEATER FOR REFRESHING YOUR BODY 
AND MIND. THE CI NEMA- INFORMATION HOME PAGE CERTAINLY PROVIDES 
YOU WITH INFORMATION ON SUSPENSE MOVIES AND I^OVIES CAUSING 
HEARTS TO BEAT. 

I NTH IS SUMMER, THE NUMBER OF AREAS SERVING AS OBJECTS OF 
PUBLICATIONS IN THE ABC CI NEMA- INFORMATION HAS BEEN INCREASED TO 
53 THROUGHOUT THE COUNTRY! 

INFORMATION ON MOVIE THEATERS IN YOUR CITY SHOULD BE INCLUDED. 
CLICK THE FOLLOWING URL NOW!: 
ht t p : // www. ABC, com/c i nema 



MAIL E2 (COP: EXCITEMENTS) 



FIG.11A 

[ TESTS : MAGAZINE INFORMATION WEB RENEWAL] 



LET US ENJOY HUNG ADVERTISEMENTS PLACED IN THE NETWORK II: 
THE MAGAZINE- INFORMATION HOME PAGE HAS BEEN RENEWED TOTALLY. 



THE ABC MAGAZINE- INFORMATION HOME PAGE IS EXACTLY A HUNG 
ADVERT I SMENT IN THE NETWORK. IT IS A REFRESHING MEDICINE SUITABLE 
FOR PEOPLE SUFFERING FROM WORK AND STUDY FATIGUES. WHY DON'T YOU 
TAKE A DOSE OF SUCH MEDICINE BY LOOKING AT THE MAGAZINE- 
INFORMATION HOME PAGE INCLUDING SPECIAL ARTICLES OF ABOUT 100 
MAGAZINES AND INFORMATION RECOMMENDED BY ABC STAFFS. 

ITS URL IS GIVEN BELLOW: 
http://www. ABC. com/Magazine 



MAIL A3 (COPY: PEACE OF MIND) 

FIG.11B 



INTENTIONS OF INFORMATION WRITTEN IN 100 MAGAZINES ARE EXPRESSED 
AS THEY ARE!: THE MAGAZINE- INFORMATION HOME PAGE HAS BEEN TOTALLY 
RENEWED. 



THE AMOUNT OF INFORMATION INCLUDED IN THE MAGAZINE- INFORMATION 
HOME PAGE HAS BEEN INCREASED! YOU CAN SEARCH SPECIAL ARTICLES 
PRESENTED BY ABOUT 100 MAGAZINES FOR ONE YOU DESIRE AS YOU PLEASE- 
THE PAGE PRESENTS MULTIPLE-ATTRACTION MAGAZINE INFORMATION 
INCLUDING ARTICLES PROVIDED OR RECOMMENDED BY ABC STAFFS. WHY 
DON'T YOU PUY SURFING!! HERE IS THE ENTRANCE: 
http : / /www. ABC. com/Magaz i ne 



MAIL B3 (COPY: HANDLE) 

FIG.11C 



DON'T OVERLOOK ARTICLES WEIGHING ON YOUR MIND! GET THOSE 
ARTICLES: THE MAGAZINE- INFORMATION HOME PAGE HAS BEEN TOTALLY 
RENEWED. 



DID YOU EXPERIENCE A TROUBLE. SAYING: "HANG IT. I FORGOT TO BUY 
THAT MAGAZINE!!" IF YOU MAKE USE OF THE ABC MAGAZINE- INFORMATION 
HOME PAGE, YOU WILL BE ABLE TO GET RID OF SUCH A FAILURE. 

BE SENSITIVE TO FASHION BY LOOKING AT THE MAGAZ I NE- 1 NFORMAT I ON 
HOME PAGE INCLUDING SPECIAL ARTICLES OF ABOUT 100 MAGAZINES AND 
INFORMATION RECOMMENDED BY ABC STAFFS!! 

ITS URL IS GIVEN BELOW: 
http: //www. ABC. coFn/Magaz i ne 
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(COPY C) 
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1.13 
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1.00 
0.98 


EXCITEMENTS 
(COPY B) 


1.00 
1.04 
1.79 
0.69 
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0.32 
1.04 
1.35 
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MIND 

(COPY A) 


0. 80 
1.26 
1.12 
0. 40 
1.22 
0.68 
0.31 
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MAKING 
PROFITS 
(COPY E) 


2.27 
5.76 
3. 54 

1.94 

0 AC 

3. 4b 
1.92 
2.97 


STYLISH 
(COPY D) 


0. 90 
1.58 
5.90 
1.67 
1.75 
4.16 
2.15 
1.85 


TOUCHING HEARTS 
OF EACH OTHER 
(COPY C) 


1.30 
3. 43 
7.19 
2.62 
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4. 42 
3. 53 


EXCITEMENTS 
(COPY B) 


1.00 
2.15 
7. 34 
3.54 

5.31 
2.54 
1.87 


PEACE OF 
MIND 


0.80 
1.94 
5.17 
1.33 

3.36 
1.74 
1.51 




TOTAL 
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F IG.37 

/'START OF PROCESSING CARRIED OUT\ 
{ BY DATA MINING SERVER TO SELECT ) 
V CUSTOMERS / 







ANALAYZE PROFILES OF RESPONDERS 
FROM RESULTS OF TEST TRANSMISSION 






COMPUTE EXPECTED RESPONSE 
PROBABILITY FOR EACH CUSTOMER 



S81 



S82 



CREATE RESPONSE PATTERN | 

~1S84 



SET THRESHOLD VALUE 



SELECT CONTENT TO BE TRANSMITTED 
TO EACH CUSTOMER WITH RESPONSE 
PROBABILITY EXPECTED TO BE AT 
LEAST EQUAL TO THRESHOLD VALUE 






STORE CUSTOMER 
STORAGE UNIT 


INFORMATION IN 






INFORM MAIL SERVER OF SELECTED 
CUSTOMER INFORMATION 



885 



886 



S87 



FIG. 38 



( START OF PROCESSING TO TRANSMIT 
yCONTENT OF MAIL SERVER 







RECEIVE CUSTOMER INFORMATION 1 






ACQUIRE MAIL ADDRESSES OF 
CUSTOMERS FROM CUSTOMER IDs 
INCLUDED IN CUSTOMER INFORMATION 






TRANSMIT CONTENT SET FOR EACH 
CUSTOMER 







(end) 
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START OF PROCESSING CARRIED OUT BY DATA 
MINING SERVER TO SELECT CUSTOMERS 



ANALAYZE RESPONDER PROFILES FROM 
RESULTS OF TEST TRANSMISSION 



S1 11 



COMPUTE EXPECTED RESPONSE 
PROBABILITY OF EACH CUSTOMER 



S1 12 



CREATE RESPONSE PATTERN | ^ ^ 



SELECT CONTENT WITH MAXIMUM EXPECTED 
RESPONSE PROBABILITY AMONG CUSTOMERS 
CORRESPONDING TO OVERLAP PORTION 
OF RESPONSE PATTERNS 
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STORE CUSTOMER INFORMATION IN 
STORAGE UNIT 
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INFORM MAIL SERVER OF SELECTED 
CUSTOMER INFORMATION 
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START OF PROCESSING CARRIE 
OUT BY DATA MINING SERVER TO 
FORM ASSESSMENT CHART 



D 



SPLIT ANALYZED DATA INTO LEARNING 
DATA AND ASSESSMENT DATA 



PERFORM PREDICTION ANALYSIS OF 
LEARNING DATA TO FIND LEARNING 
PARAMETERS 



S131 



SI 32 



APPLY LEARNING PARAMETERS TO 
ASSESSMENT TO FIND PREDICTED 
VALUES (SCORING PROCESSING) 



SI 33 



ARRANGE ASSESSMENT DATA IN 
DESCENDING ORDER OF CUSTOMER 
PREDICTED VALUESCSORT PROCESSING) 



SI 34 



FIND CORRECT OR INCORRECT SOLUTIONS 
TO PREDICTED VALUES AND PLOT THEIR 
GRAPH (ASSESSMENT- CHART PROCESSING) 



S135 



(end) 
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FIG. 52 



START OF PROCESSING CARRIE 
OUT BY DATA MINING SERVER TO 
FORM ASSESSMENT CHART 



SPLIT: 

ANALYSIS DATA A INTO LEARNING DATA A AND 
ASSESSMENT DATA A. ANALYSIS DATA B INTO 
LEARNING DATA B AND ASSESSMENT DATA B 
AND ANALYSIS DATA C INTO LEARNING DATA C 
AND ASSESSMENT DATA C 



S151 



COMPUTE : 

LEARNING PARAMETER A FROM LEARNING DATA A. 
LEARNING PARAMETER B FROM LEARNING DATA B AND 
LEARNING PARAMETER C FROM LEARNING DATA C 



81 



APPLY LEARNING PARAMETERS A. B AND C TO 
ASSESSMENT DATA A TO COMPUTE PREDICTED 
VALUE X 
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APPLY LEARNING PARAMETERS A. B AND C TO 
ASSESSMENT DATA B TO COMPUTE PREDICTED 
VALUE Y 
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APPLY LEARNING PARAMETERS A, B AND C TO 
ASSESSMENT DATA C TO COMPUTE PREDICTED 
VALUE Z 
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FETCH ASSESSMENT DATA WITH MAXIMUM 
PREDICTED VALUE FROM EACH OF PIECES 
OF ASSESSMENT DATA A, B AND C 



8156 



SYNTHESIZE FETCHED PIECES OF DATA 
EACH HAVING MAXIMUM PREDICTED VALUE 



8157 



ARRANGE FETCHED PIECES OF DATA IN 
DESCENDING ORDER OF CUSTOMER 
PREDICTED VALUE (SORT PROCESSING) 



8158 



FIND CORRECT OR INCORRECT SOLUTIONS TO 
TARGET VARIABLES AND PLOT THEIR GRAPH 
(ASSESSMENT-CHART PROCESSING) 
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FIG. 57 
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START OF PROCESSING CARRIE 
OUT BY DATA MINING SERVER 
DETERMINE ADVERTISEMENT 



SeFN 

\ TO ) 

fee/ 



ACQUIRE RESULTS OF 
TEST TRANSMISSION 



SI 71 



COMPUTE RESPONSE RATE FROM 
RESULTS OF TEST TRANSMISSION 



S172 



DETERMINE ADVERTISEMENT FEE 
ACCORDING TO RESPONSE RATE 



81 73 



(end} 
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START OF PROCESSING CARRIE 
OUT BY DATA MINING SERVER TO 
DETERMINE ADVERTISEMENT FEE 



ACQUIRE RESULTS OF 
TEST TRANSMISSION 
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COMPUTE EXPECTED RESPONSE 
PROBABILITIES OF CUSTOMERS FROM 
RESULTS OF TEST TRANSMISSION 
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CREATE RESPONSE PATTERN 



8183 



SET PREDETERMINED RESPONSE RATE 
AS THRESHOLD VALUE 



SI 84 



DETERMINE ADVERTISEMENT FEE 
ACCORDING TO SET THRESHOLD VALUE 
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FIG. 59 



START OF PROCESSING CARRIE 
OUT BY DATA MINING SERVE 
DETERMINE ADVERTISEMENT 



RIED^ 
R TO ) 



ACQUIRE RESULTS OF 
TEST TRANSMISSION 



820 1 



COMPUTE EXPECTED RESPONSE 
PROBABILITIES OF CUSTOMERS FROM 
RESULTS OF TEST TRANSMISSION 



S202 



CREATE RESPONSE PATTERN 



S203 



SELECT ADVERTISEMENT CONTENT TO 
BE TRANSMITTED TO EACH CUSTOMER 



S204 



COMPUTE TOTAL NUMBER OF EXPECTED 
RESPONSES AND RESPONSE RATE 



DETERMINE ADVERTISEMENT FEE ACCORDING 
TO NUMBER OF EXPECTED RESPONSES AND 
RESPONSE RATE 
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S206 



(end) 
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f PROCESSING CARRIED^ 
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ACQUIRE RESULTS OF 1^221 
TEST TRANSMISSION 



I 



FORM ASSESSMENT CHART 
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S222 



DETERMINE ADVERTISEMENT FEE [ 
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